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Nick Lockett had worked in
media marketing for 40
years, starting out at

Saatchi & Saatchi before setting
up his own company, Booth
Lockett Makin (BLM). After a
successful run, he sold the
business to Havas. “At that point
I was 58 and thought ‘I might
head for the sunshine’,” he says.

have always been cautious about
money, even before the euro
crisis, so luckily we funded it
ourselves,” he says.

But he was soon to find that
his biggest challenge would be
bureaucracy. “It’s something you
expect when you come here –
everyone talks about French
bureaucracy,” he explains. “I’m
used to advertising – it’s fast-
moving and you can get things
done quickly. Here it takes a lot
longer to get things done but
you’ve got to understand that
before you start. You have to be
really patient with the system
and not get frustrated because
otherwise it will send you crazy.” 

Lockett also found there was 
a lot of paperwork to complete 
and mistakes could be made.
“When the company registration
came through it had me down 
as three months old, so all the
paperwork had to go back. Then
there are more papers that you
have to sign – it’s extraordinary.
It takes an enormous amount of
time,” he says. 

To help ease the process,
Lockett hired an English-
speaking lawyer. “Even though 
I can speak French, it’s too

Lockett so he travelled to the
Hong Kong head office of Cheoy
Lee. “I was knocked out by what
they produced,” he says. “They’re
very different boats that no one
knows about here. It was just a
blank sheet of paper and for a
media marketing guy that’s
something irresistible.”

He visited the boating press in
Cannes to discuss the cruising
business: “There’s a growing
trend in Cannes towards people
wanting to cruise around the
Mediterranean,” he adds. “The
faster market will always be
more dominant but these boats
are a great alternative to a
holiday home – you could live in
one – so I think there’s a great
market for that here.”

With that in mind, Lockett 
and Cleanthous brought Cheoy
Lee Riviera to France. “We
signed up for the company’s first
dealership in Europe. We’re their
sole dealers over here, which is a
very good position to be in.”

CHARTING A COURSE
Lockett had a good place to start
as he and Cleanthous were in a
position to fund the business
privately: “The French banks

“I came to Cannes to retire, as
we already had a holiday home
here. We had two young children
and had always considered
bringing them up bilingually.” 

At the gates of his children’s
school he soon met marine
engineer Athos Cleanthous, who
suggested that they go into
business together. “He had been
talking to yacht builder Cheoy
Lee for a while, having sold a
boat or two, and knows
everything there is to know
about yachts,” says Lockett.

“He thought it would be a
great combination of talent, me
with my marketing experience
and him with his yachting
experience, to get together and
form a dream team.”

But that alone didn’t convince

complicated to speak French and
do it properly.” 

But the laws themselves still
proved difficult: “Just to have an
office you get taxed, and
employing people is difficult
because the social tax is high.
There are many more taxes at
the lower end but there’s not
quite the help that you get in 
the UK,” he says. 

Lockett advises that if you
keep an open mind you can get

through the process easily: “If
you’re aware of it you can cope
with it. If you’re not aware and
you come here and think it’s
going to be exactly the same as
where you’ve had a business
before, you’ll find that it’s not.” 

LAIDBACK LIFESTYLE
Despite these problems, Lockett
found the working culture in
Cannes to be much more
relaxed. “French people aren’t as

strict about keeping exact times
of appointments. They are 20
minutes late here or there,
sometimes a bit longer. It’s a
very relaxed lifestyle – people
take two hours for lunch and
don’t feel the need to work flat-
out all the time.”

He adds that the atmosphere
on the Riviera is about there
being more to life than work:
“It’s much more laidback here,
the people down south are happy
and relaxed, and it’s more about
eating and drinking well. The
ambition here isn’t the same as
you get in London or Paris. It’s a
different way of working.”

In fact, the lifestyle is what
Lockett has found most
rewarding: “All the hard work is
worth it in the end because this
is such a great place; the
sunshine, the views, the food,
and the kids’ education. It’s very
international and you meet very
interesting people.

“I live about 20 miles north
from Cannes, up in the hills, and
I can see the city from my office
window. Ten to 15 minutes north
of here is an absolute wilderness.
Twenty minutes south lies one
of the most sophisticated places
in the world.”

SAILING AHEAD
Lockett has spent the last six
months building awareness of
the brand and says it has had a
positive outcome on business:
“We’ve had a lot of interest. I’m
very confident and a lot of
people down here aren’t very
positive about selling boats at
the moment, but boats are still
being sold. It’s a matter of
getting to the right people.” 

He believes he has found the
perfect audience that will allow
his business to continue to
succeed. “I know a lot of people
who would love to just take a
break from work and float
around from place to place.
Being on a boat is a calming
experience, it gives you a lot of
freedom after working flat-out in
an office for a long period of
time – so it’s a matter of hitting
that nerve. I’m confident that
we’ll sell lots of them over the
next five years.”

Behiye Hassan

Population
Around 96,000.

Currency
Euro.

Language
French and English. “Cannes has 
a big international influx but 
English is quite widely spoken,”
says Lockett. 

Sightseeing
“Check out Verdon Gorge, which 
is stunning. Clue d’Aiglun, also up
in the mountains, has amazing
waterfalls and pools.”

Where to stay
“L’Horizon offers the best view of
any hotel. The Four Seasons has
an excellent golf course. Sean
Connery used to own the house
before it was turned into the hotel.
For character, choose a chambre
d’hôte – bed and breakfast places
that offer great value.” 
www.hotel-l-horizon-
cabris.cote.azur.fr
www.fourseasons.com/provence

Food
“The Oasis in La Napoule serves
great food and La Bastide Saint
Antoine in Grasse is fabulous.”
www.oasis-raimbault.com 
www.jacques-chibois.com

Getting there
Ryanair, BA, easyJet and
Monarch fly to Nice –
less than 20 miles away.
Or book through 

WEXAS at www.iod.com/travel
(020 7838 5989).

Useful contacts
“Find out about cars and health
insurance at AngloINFO.”
www.angloinfo.com
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Cannes
When Nick Lockett sold his ad agency and retired
to the French Riviera he had no idea that 
a chance meeting would lead to a new career

Wave of support: Nick Lockett, left, says Cannes
offers a perfect audience for his yacht dealership 

Easy living: Cannes is renowned for its relaxed lifestyle, especially along the famous prom, La Croisette
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